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-Gouravo Gosh

Introduction:

“The scorn of many conservative intellectuals comes from their belief that soccer-worship is

exactly the religion people deserve. Possessed by soccer, the proles (proletariats) think with

their feet, which is the only way they can think, and through such primitive ecstasy they fulfill

their dreams. The animal instinct overtakes human reason, ignorance crushes culture and the

riff-raff get what they want. ” (-Eduardo Galeano)*

There is hardly any other competitive and mass spectator sport more popular, global or
extraordinarily resilient than football in terms of forging identity and bringing people together,
in the modern world. Nowadays it has also appeared not merely as a global, but also as a
transcultural phenomenon and a media spectacle at a transnational level. For its billions of fans,
football serves as a common and shared language with an ostentatiously unmatching
geographical scope- thanks to the innate simplicity and voluntarism of the game. Interestingly,
no single country or continent owns football despite its specific historical and geographical

origins, its veritable course of migration, or whatever the hierarchies of the game prevails.

1 Eduardo Galeano, “Soccer: The Opiate of the People?”, NACLA Report on the Americas, Vol. 37 (2004), Issue.
5- Sport and Society in Latin America, p. 40.
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Football is conspicuously present in Europe almost as an everyday activity; it is elusively
variegated in its social and cultural forms and impacts in an unrivalled manner. Some scholars
therefore, have recognised football as an active public ritual of creative effervescence rather
than a mundane social practice as it occupies a prominent place in a deep area of the collective
sensibility. However, Apart from its aesthetics, saga of popularity, glory and so on; there is
another very crucial aspect of Football. In terms of market value and mass appeal, football is
now a fundamental part of the global capital accumulation having an exponentially expanding
global market as has become one of the biggest money-spinners in the sports and entertainment
industry. Scholars suggest that the development of modern sport especially that of football
went hand in hand with the global diffusion of modern consumer capitalism, which had become
the world’s dominant economic system by the end of the twentieth century. But the modern
sport is not essentially a mere by-product of the modern capitalism, or merely a charming
exemplar: its structures and forms perennially co-evolved with the institutions of modern
capitalism, and thus the understanding of modern sporting institutions is very essential to the
understanding of modern society.? Nowadays it is increasingly dominated by the language and
the practice of commerce is eager to convert all possible aspects of the sport- from youth
training schemes and community projects to replica Kits, into a means for generating money as
the wealthy capitalists hailing from Asia to the United States are eager to own, control and
pump capital into the elite clubs of Europe and elsewhere. As a result, this global football
business has spawned superstars and millionaires, and created a nouveaux riche class of
celebrity sportspersons willing to travel the world in response to the lucrative contracts made
with the football clubs. The global interest in professional football, along with the decrease in
the capacity of grounds, is a result of both safety legislation and the imperative to provide more

comfortable viewing conditions for the middle class families, and a rise in the cost of attending

2 Stefan Szymanski, “Economists and Sport History”, Journal of Sport History, Vol. 37, No. 1 (Spring 2010), p 72.
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games has meant that the experience that supporters and spectators have of professional sport
is mediated increasingly through the televisions, newspapers, magazines and currently internet,
in contemporary times. There is a visibly tempestuous ‘transformation’ in the delivery, nature,
orientation, scale and structure of the modern European football since the latter half of the
Twentieth century. This momentum has actually involved as well as addressed a number of
networked elements including transnational communications media and commercial
corporations for which the modern spectator sport through the iconic figure of the transnational
celebrity sport star as earlier mentioned constitutes a universally appealing globally networked

cultural form as a consequence of neo-liberal, free-market economic policies.

No informed debate on any sport, culture and society can take place without referencing the
historical dimensions or processes involved in the making and development of that sport. All
the aspects of social and cultural life are based on the socio-political and economic events of
the past. The past is, therefore, a permanent dimension of the human consciousness, an
inevitable component of the institutions, values, traditions, customs and patterns of the human
society. The sporting past is much more than just a simple temporal chronology of events.
Rather, sport must be properly located within the political, social, cultural and historical matrix
in which it moves or is located to sense its impact in a given space. Football as a sporting
phenomenon is not an exception to that. The transformations in the forms and contents of
football and its gradually changing position is very much grounded upon the wider political,
social and economic aspects of societies across the western Europe. Therefore the historical
contextualisation of football is very essential to make a serious intellectual contribution by

analysing in rich empirical details- the actualities of contemporary social transformations.

3 Barry Smart, “Not Playing Around: Global Capitalism, Modern Sport and Consumer Culture”, Global Networks,
Vol. 7, No. 2 (2007), pp. 113-114.
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Hence the analysis of football will definitely begin to transcend its apparently marginal position

as a mere sporting entity, to make a serious interjection into the current debates about Europe.*

Scholar Anthony King has argued that if a ritual is the key site by which social and political
relations are re-created, and football is a primary public ritual in the post-war ‘new’ Europe
then the mutation of football is best understood when we are able to situate the game within
the historical context of European integration from its initial successes, through its stagnation
in the 1970s until its neoliberal reinvigoration in the 1990s.° The transformation (here the term
is portended with the fundamental etymological meaning of the word as the roots ‘trans’ and
‘formation’ convey the sense of a certain kind of movement- above, across, beyond, pointing
at a particular set of socio-cultural characteristics) of football must be connected with the
increasing interpenetration of national markets by multinational corporations, the ‘decline’ of
the nation-states, the rise of new networks of cities and regions and the increasing prominence
of new urban or regional affiliations. The social relations which have been actualised through
European football between the supporters and the fans, the players, the owners of the clubs and
the radio, television and media stations since its inception in the late 1950s to the present are
inseparably bound up with these wider historic transformations and can only be understood in
relation to them. To be precise, the emergence of these new political and economic networks
has transformed the kind of social solidarity possible at the local level and, while nationalism
remains an important source of identification, new local regional or urban solidarities were
becoming ever more salient. The rise of these new local solidarities reflects the shift from an
international order which characterised the early years of European integration in which the

sovereignty of the nation-state was all but untouched, to a transnational future in which that

4 Anthony King, The European Ritual: Football in the New Europe, London: Routledge (2003), pp. 3-16.
5 King, The European Ritual, pp. 30-34.
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sovereignty is likely to be seriously questioned, contested and compromised. However, we
must consider that sport in general in Europe, even in the age of globalization, is characterized
both by strong national histories and trans-regional and trans-national patterns and connections
and it is this dynamic which defines the European sport.® Nevertheless, the analysis of the
transformation of European football is intended to shed light on the nature of contemporary
Europe more widely. The saga of European football however, does not reveal the emergence
of any saccharine supranational accord. On the contrary, the European integration today is
characterised by increasingly ferocious transnational competition between cities and regions in
which there are winners and losers, just like the game. The growing dominance of the market
as a result of the expansion of global capital accumulation, as the key reference point for
economic, political and social organisation in Europe has led historians and political
commentators to curtail the notion of the European Union which is seen as a purely economic
community. Political sovereignty and identity have been surrendered to the market. The free
market has stimulated transnational competition between cities in Europe and, consequently, it
has given rise to newer local solidarities and identities. New groups as well as new forms of
politics were emerging within the new transnational flows of capital. Contrary to the apparent
notion of a placeless world as perceived under the usual schema of globalization, these new
transnational flows have, in fact, encouraged an ever greater sense of belonging to a place
among the emerging groups. Increasingly, the budding social groups were in the way of
mobilising an idea of the city or region which operates alongside or, sometimes against more

traditional ideas of nationhood.

6 Alan Tomlinson & Christopher Young, “Towards a New History of European Sport”, European Review, Vol. 19,
Issue 04 (October 2011), p 503.
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Now, it is clear to us that, the role of football as a historical phenomenon is absolutely essential
to study, to get a clearer and fuller picture of the post-war European politics, economy and
society. Even, as earlier mentioned the gradual and radical development of modern football at
many instances substantially coincided and co-evolved with the various institutions of the
global corporate capitalism and as scholars have perceived the growth, emergence a flow of
the global capital as an analytical prism in a given time and space to understand the
developments and conditions of modern football. Here, we have tried to capture how the
Unruhe of the global capital shaped and moulded and more critically impacted the history,
politics, economy and society of Europe between the decades of 1960 to 2000. In that pursuit,
we definitely need to reconsider the Faustian bargain the football also encountered, in its
transition from a chaotic folk ritual to a prime sector of the global entertainment industry’ that,
if all the modern societies are made with the forces of money and power (here the logic of the
market is to price, buy and sell everything and the logic of power is to control, monitor and

regulate everything possible) - two intricate partners of capitalism.

Before delving in the history, we need to clarify a few things first. We must be very much
aware that football is not a sacrosanct complex of events, its contours include in its course of
history numerous inconsistencies and destabilizing factors like sexism, racism, corruption,
localism, and communalism and so on. Also, there are numerous resistance movements and
events took place. Also, we must study the women’s entry and gradual advance in modern
football (the first “official” women’s world cup football was held in 1991) as a very crucial
response in a completely antagonistic and patriarchal sporting environment which incessantly

tried to construct implications of an ‘appealing’ stereotypic feminine spectacle for the

7 Tony Collins, How Football Began? A Global History of how the World’s Football Codes were Born, London:
Routledge (2019).
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appearance, behaviour and performance in the media’s projection of women’s football, which
has been too frequently characterized by sports historians as a complex of condescension and
confrontation, denial and defiance, proscription and persistence and too often, by necessary
forced entry and grudging accommodation.® We therefore, need to look after, problematize and
contextualize these factors to create a holistic and all-encompassing orientation of football and
its relations and fluctuations with the flows of global capitalism. Secondly we need to clarify
the temporal and spatial location of our discussion. In this study, we mainly focused on the
Western Europe keeping in mind the fact that Europe is ‘a patchwork of memory landscapes
that are partly isolated and partly in touch with each other’ and tried some general transnational
investigations into European social and cultural history that go beyond the history of
international relations and wars. The eventful decades between the years 1960 and 2000
actually set up the background and witnessed how football’s political management became
both more complex and more closely integrated within the broader international system of
politics and economy. Political influence was pursued by a wider array of institutional actors,
such as governing bodies (global, continental, and national), media and merchandise
transnational companies (TNCs), organized labour sectors (especially the professionals’ world
union, FiFPro), player agents, international federations (especially the European Union), the
world’s top clubs, and supporters’ organizations. Each participant category became
increasingly reflexive towards both greater global interconnectedness within football and the

complexity of competing interests across these stakeholders.

The Changing Contours of Politics and Economy in Post-war Europe:

8 Fan Hong & J. A, Mangan (eds.), Soccer, Women, Sexual Liberation: Kicking off a New Era, London: Frank Cass
(2004), pp. 1-5.
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The European catastrophe of the Second World War provided the immediate impetus for
integration between the nation-states of Europe as the resistance movement against fascism
promoted the notion of a united Europe in which future European wars might be avoided.
Although it was politically insignificant in its implementation, the resistance movement did
play an important role in conditioning people to a new way of thinking about Europe and its
integration which became significant in the initial stages of integration.® The years immediately
following the Second World War were marked by an unprecedented speed of economic
recovery from the most devastating conflict in the history of mankind, combined with an
equally impressive strength and scale of international cooperation never before witnessed.
Many of Europe’s industries and infrastructures had been badly damaged and it was necessary
to stabilise national economies in order to provide employment for the millions of demobilised
servicemen. The economic aid from the United States of America, especially the Marshall Plan
(1948), was essential in this reconstruction but, despite being highly successful, it was not until
the 1950s that the nation-states were in any position to implement plans of European
integration. The Treaty of Rome in 1957 was the most crucial juncture in the post-war politics
and society of Europe as it led to the creation and development of the supranational
organization- the European Economic Community (EEC) which would reduce tariffs (although
it insisted the surrender of a degree of national autonomy, the nation-states retained control
over the new Community) and international obstructions to intra-European trade and economic
development. Also, they involved the rapid and relatively uncontentious creation of a customs
union and the elimination of any internal trade barriers as well. Historians, in numerous
instances have demonstrated how this treaty was concerned with advancing the interests of

liberal capitalism and was formally committed to deregulation and an unfettered private

9 Derek W. Urwin, Western Europe since 1945: A Short Political History, London: Longman (1981), pp 24-25.
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capitalist accumulation as a major engine of economic integration. Many of the key articles of
the Treaty of Rome (Articles 48, 85, 86 and so on) for instance, were explicitly neoliberal
before neoliberalism had become the dominant paradigm for western European capitalism.
These articles were concerned with improving the standard of living in Europe and increasing
Europe’s economic competitiveness, especially in relation to the United States of America,
through a regulated liberalisation. According to some functionalist theorists of European
integration in the 1950s and 1960s such as Ernst B. Haas, Leon N. Lindberg and Stuart A.
Scheingold that this liberal economic integration would promote further political integration
through a series of ‘functional’ spillovers.? Active fiscal and monetary policies played a key
role in maintaining the momentum of high and steady growth. The liberalisation of trade as a
result of the Treaty of Rome did not undermine the European nation-states. Rather, the
integration actually enhanced nationally based Fordist regimes of production by extending the
market for mass manufactured commodities. Significantly, the reduction of tariffs applied only
to the industrial goods and to neither services nor workers. This arrangement was designed
favouring the interests of the Fordist industries and the interventionist states which were
committed to guarantee economic stability and prosperity, because it expanded the markets for
these goods without threatening the internal political settlement between the capital, the state
and the labour unions. The liberalisation of labour markets would have undermined the Fordist
regime by threatening the position of workers in the post-war period with imported foreign
competition. It would therefore undermine the corporatist settlement between the trade unions,
capital and the state which was central to the Keynesian post-war consensus. Consequently,
there was no attempt to reduce non-tariff barriers since these would interfere too seriously with

the macroeconomic policy of each nation-state. The success of the early years of the European

10 Keith Middlemas, Orchestrating Europe: The Informal Politics of the European Union, 1973-95, London:
Fontana (1995), pp. 52-59.
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Economic Community from 1957 until 1972 took place under a Fordist setting. As the
Luxembourg Compromise of 1966 demonstrated, the nation-states of the Union only consented
to international liberalisation insofar as it was covalent with the interests of their national

economic development.

The growth of the global economy in the 1960s outpaced that of the 1950s, with more people
positively affected by the high economic growth. The Economic historians have labelled the
period from between 1951 and 1973 as the Age of Keynes or more commonly the Golden Age
of Capitalism due to its relatively high average global growth, low unemployment, reduction
of inequality, lowering of public debt and very low incidence of financial crises - based on
these criteria, famous economist and journalist Anatole Kaletsky has argued that the Keynesian
age was by far, the most successful era of capitalism so far.!! At the same time, there was
continuing concern with regard to economic stability and internal and external contradictions
and imbalances within the Keynesian international economic order of the highly industrialized
countries of Western Europe. The self-destruction of Keynesian full-employment policies was
anticipated (at least theoretically) long back in 1943, in one of the most prescient economic
papers ever published. The Polish economist Michal Kalecki, who had collaborated with
Keynes in Cambridge and Oxford in developing the policies that had solved capitalism’s
emergency crisis of unemployment, argued that this solution would itself create a new crisis of
capitalism, chiefly triggered by labour militancy and inflation. This inflationary crisis would,
in turn, force the capitalist system to reinvent itself again- and economic theory would devise
retrospective justifications for whatever new policies the survival of capitalism demanded.?

As economists and historians pointed it out there were certain reasons behind the collapse of

11 Anatol Kaletsky, Capitalism 4.0: The Birth of a New Economy in the Aftermath of Crisis, New York: Public Affairs
Press (2010), pp. 51-52.

12 Michal Kalecki, “Political Aspects of Full Employment”, The Political Quarterly, Vol. 14, Issue 4 (October, 1943),
pp. 321-330.
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the Fordist post-war regime of regulation which facilitated the long post-war boom. Firstly, the
increasing instability of the Bretton Woods monetary system as the standard position of dollar
gradually eroded. The resulting economic destabilisation was a serious blow for the for Fordist
companies with large overheads and long production runs.® Secondly, there was huge wage
inflation due to the unstable dollar standard of the Bretton Woods system and as a result,
inflexibility in the labour market became increasingly intolerable for capital, resulting in
growing confrontations between the labour market and the capital which became increasingly
impossible for the state to resolve at all. Also, from the late 1960s, the increasing global
competition, especially from Japanese transnational corporations reduced profit rates and
rendered labour inflexibility and monetary instability even more problematic to capital
accumulation in the west European circuit which even threatened the United States of
America.'* The most severe blow was the two waves of Qil crisis of 1973 and 1978-79, which
constituted the final blow for post-war Fordist stability and growth. As a result of the Yom-
Kippur war, OPEC (Organization of the Petroleum Exporting Countries) quadrupled the
standard oil prices with obvious consequences for retail prices and profitability in Europe and
North America. In seven years from the 1970s, crude oil prices which were adjusted for
inflation- increased more than 500 percent.® These events more or less aggravated the
culmination of the 1973-1974 stock market crash which caused a bear market between January
1973 and December 1974, affecting all the major stock markets in the world, particularly that
of the United Kingdom. It was one of the worst stock market downturns since the Great

Depression of the 1930s. Since this period, Europe experienced two setbacks- the level of

13 Allan M. Williams, The European Community: The Contradictions of Integration, Oxford: Blackwell (1997), pp.
50-53.

14 Sei Yonekura & Sara McKinney, “Innovative Multinational Forms: Japan as a Case Study” in Alfred d. Chandler,
Jr. & Bruce Mazlish (eds.) Leviathans: Multinational Corporations and the New Global History, Cambridge:
Cambridge University Press (2005), pp. 105-131.

15 G. John lkenberry, “The Irony of State Strength: Comparative Responses to the Oil Shocks in the 1970s”,
International Organization, Vol. 40, Issue 1 (December, 1986), pp. 105-137.
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economic uncertainty between the early 1970s and the mid-1980s, the nation-states of Europe
were in no position to implement further steps towards the European integration as there were
other far more pressing issues and after the initial achievements of European integration in the
1950s and 1960s, the European project stagnated in the 1970s as the ‘Eurosclerosis’
(Eurosclerosis is a term coined by the German economist Herbert Giersch in the 1970s, to
describe a pattern of economic stagnation in Europe that might have resulted from the over-
regulation of the government) set in. For the following ten to fifteen years, Europe and North
America experienced intense crisis until a new post-Fordist economic and political settlement

emerged out.

This stagnation in the European economy temporarily collapsed the dream of European
integration. However, by the mid-1980s the nation-states of the European Community felt the
need for economic integration once again. The rapid growth of Globalization increased
economic competition and challenged and reduced (to a certain extent) any single
government’s control of their domestic economy, political integration and cooperation at an
intergovernmental level was becoming ever more urgent by the middle of the 1980s. Therefore,
as Allan Williams showed in his research that the calls for the development of a genuinely
federal Europe became increasingly loud from this time. Also, by this time the proliferation of
transnational corporations (TNCs) constituted one of the most important economic, political
and social phenomena of the last two decades of the Twentieth Century as these entities
expanded their global reach, integrated national economies, rearranged the international
division of labour, consumed environmental resources, manufacture homogenized products for
a world market, and delivered goods and services across increasingly irrelevant national
borders, they irrevocably and fundamentally transformed the European society as well as that

of the rest of the world. Apart from that, the multinational corporations also became
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increasingly important actors on the global stage and as financial markets became more
international and less stable, European nation-states have been forced to adopt an increasingly
more laissez-faire approach to the economy. Britain exemplified the most radically liberalised
post-Fordist settlement under Prime Minister Margaret Thatcher and with its traditional bias
towards the financial institutions of the City of London. Although in cases of the other
European powers the emergent regime of regulation was decidedly more market-oriented. The
states gradually opted for the deregulation to promote the economic development. Even the
putatively socialist government in France under Francois Mitterrand passed a series of
deregulatory legislation. Therefore, it was clear that in the emergent discourses of Europe the
paradigm of Keynesian and Fordist common sense in which the state- the authority was
dominant, was gradually replaced and reshaped by the free market orientation of post-Fordist
settlements as the earlier ideas became subordinated to the deregulatory reforms. Nevertheless,
it is worth mentioning that the states retained the sovereign monopoly of violence and

legitimation.*®

In that transformed economic conditions of the late 1980s, the Single European Act of 1986
constituted another serious attempt to reinvigorate the issue of European integration. The
Single European Act proposed a programme for eventual monetary union which became
known as Project 1992. The Single European Act insisted upon not only on a free market in
goods but also on a free market in persons, services and capital as well, thus it provided the
impetus in designing and creating a genuinely transnational market across Europe in which
fiscal, physical and technical barriers were removed, which actually challenged as well as
reduced the sovereignty of the European nation-states. The European Union was finally and

formally established when the Maastricht Treaty- whose main architects were the German

16 Allan M. Williams, The European Community: The Contradictions of Integration, pp. 90-94.
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chancellor Helmut Kohl and the Prime Minister of France Francois Mitterrand, came into force
on 1 November 1993. The treaty also gave the name European Community to the European
Economic Community. With further enlargement planned to include the former communist
states of Central and Eastern Europe, as well as Cyprus and Malta, the Copenhagen criteria for
candidate members to join the EU were agreed upon in June 1993. The expansion of the EU
introduced a new level of complexity and discord. In 1995, Austria, Finland, and Sweden also
joined the EU.*” With the rapid flow of globalization, European integration has been primarily
informed by free market principles and in line with this, large sectors of the European economy
have been privatised by the end of the Twentieth century, echoing the spirit of the deregulatory
reforms. The European Union with its hybrid character of being a political project, a legal
framework and a common market exerts strong and diverging influences on the

conceptualization of Europe in the context of football.

Within this historical and political context, we need to locate football to understand how it
became enormously pan-European as well as global between these four decades. Off course,
there were numerous watershed moments and events in a variety of spatial and temporal
dimensions. The focus of our study tries to analyse those core processes and the economic,
social and political dynamics underlying the story of football and its contribution to the
transformation of Europe over the second half of the Twentieth century. Here we try to locate,
problematize and illuminate football and its cultural and economic impacts in the context of
the supra-state formations and global markets that have reshaped the national and transnational
cultures in the later Twentieth century and in varying degrees have contributed to the

transformation of European culture and identity. Sport as a holistic identity in the European

17 Michael H. Hunt, The World Transformed: 1945 to the Present, New York: Oxford University Press (2014), pp.
516-517.
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context is shown to be a significant element in the cultural economy, demonstrating, as Fernand
Braudel has put it, the mobility and resourcefulness of the capitalism which is often sick but
never Dies. The Slovenian philosopher Slavoj Zizek also corroborated the fact that this is one
of the grand narratives, sustaining our present socioeconomic order: the notion that current
crises generated by capitalism are flaws of the system, or breakdowns in its smooth functioning,

which can be fixed by better management.®

We need to analyze three very crucial theoretical and interpretive junctures. First, the
establishment and growth of football as a lucrative complex in the contemporary European and
global marketplace- from the styles and fashions of sports goods to the explosion of its presence
in mainstream and new media which has been of increasing significance in the post-Second
World War period and, especially, the post-Soviet period. Football has also embodied the spirit
of capitalism as the neoliberal politico-economic agenda has boosted a particular model of the
global sport market. This has involved a form of intensified ‘financialization’ of the associated
institutions of professional football, as the emergent transnational capitalist class of billionaires
have become owners of and investors in European football. It has also embraced a model of
sport as modernity, in the branding of places, individuals and practices. Second, the
reconstitution of national identity and the dynamics of the transnational have both been
informed by the meteoric growth of the sport-media partnership. Professor Stephen Aris further
qualified these two points and remarked that professional sport, the media and the transnational
corporate sponsorship constituted a seemingly indivisible trinity- a golden triangle from which
each of the parties was able to derive substantial profit.!® And Third, the expansion of the

football industry has produced lucrative European formations in the pan-European sporting

18 Slavoj Zizek, The Year of Dreaming Dangerously, London: Verso (2012).
19 Stephen Aris, Sportsbiz: Inside the Sports Business, London: Hutchinson (1990), p. 9.
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competitions, and interestingly fostered a new sense of national identity even among the newly

formed or reconstituted states of the erstwhile Soviet-allied and dominated countries.

To get a grab of the multivalent universe of the European football following Second World
War, we need to very carefully understand the nature of governance and role of the FIFA-
Fédération Internationale de Football Association, the highest international governing body
of association football; and the UEFA- Union of European Football Associations- the
governing body of European football, which by the late 60s turned the complexion of world
football once and for all. Both of these institutions had played a very crucial role in
transforming the nature and orientation of football towards an unprecedented level of fame,
prosperity and especially the FIFA which became the cult phenomenon of football expanding
its influence all over Europe nay the world and wrapped itself with 5 special ‘M’s- Myths,
Management, Marketing, Media and Money, without which, football would never be the same.
Therefore, it is very crucial to understand the role of FIFA and UEFA also to a certain extent.
Also we need to remember that the FIFA manages football at the international or global scale,
establishing the actual rules of the game, organizing its own competitions and events, while
also coordinating the efforts of governing bodies and organizations at the smaller scales.
National football associations- FIFA’s actual membership and direct constituency together
manage the sport within their own national boundaries, while also negotiating with and
coordinating important units beneath them, like private football clubs. Standing between FIFA
and the national federations are the regional as well as continental confederations (for instance,
the UEFA, and the Confederation of North, Central America and Caribbean Association
Football (CONCACAF)), which serve as an intermediary grouping for shaping and aligning
regional interests across national federations. The governance of the sport therefore rests on

the interactions between these various organizations, and the political economy of the world
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football is complicated by divisions not simply between the national football federations and
FIFA, but the regional blocs and alliances enabled by the confederation structure as well as
tensions and negotiations between private clubs and league structures and the national, regional

or international governing bodies.

Unfolding the Golden Briefcase and Turning the World Upside Down: -

FIFA, Joao Havelange and the Business of Football:

The formative roots of the closely contemporary relationship between professional association
football, transnational corporate sponsorship, the media, and consumer culture lied in the ‘take-
off” phase of the globalization of the sport which gradually led to the formation of a global
network of football. From the late Nineteenth century, especially the period from the 1870s to
the 1920s represented that ‘take-off” phase, an important period when international
competitions, tournaments and tours began to occur with increasing frequency and the global
diffusion of modern football gathered momentum.?® In 1904, FIFA was established, surpassing
the Football Association (FA) which was established in 1863 as the highest authority of
professional football. Before the First World War, football spread as the game of the fin-de-
siecle- urban elites of Europe and Latin America, therefore it was not played largely. At the
early inter-war years, FIFA even arranged the Olympic Games as well. The success of the
Summer Olympics of 1924 prompted FIFA to organise its own World Championship, which
was held at Uruguay in 1930. The next World Cup of 1934 was memorable as the first

international tournament final to be broadcasted live on radio. FIFA's first post-war World Cup

20 Joseph Maguire, Global Sport: Identities, Societies, Civilizations, Cambridge: Polity Press (1999), p. 78.
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in 1950, held in Brazil. FIFA continued to expand as by the time of its fiftieth anniversary, it

had 84 members.

In 1954 UEFA was established also. One thing needs to be clarified here. As scholars have
pointed out, the “Keynesian” system of football was predominant in Europe during the 1950s
and 1960s. Then, the legal status of the football clubs, their issued of transferring and retaining
players and the centrality of the authority of the national football federations restricted the
economic activities of the clubs. By the time, the national football federations were sovereign
with the clubs subordinated to them. These football federations administered both the domestic
and European competitions and tried to defend the sovereignty of their leagues carefully.
During 1960s, the countries except Spain and Italy, restrictions upon foreign players were
enforced over all the European countries to ensure that the European club teams were to be
selected and drawn from the nation in which the particular club was situated and were intended
to protect the development of native talents for the national team. The year 1954 was also worth
remembering as it was the year; The European Cup competition was initiated with the
suggestion of the journalist Gabriel Hanot of the prestigious French sports magazine, L
"Equipe, to arrange a European club competition between the champions of each domestic
football league in Europe. The UEFA agreed to administer the new competition, under whose
auspices the European Cup quickly established itself as the premier club competition in
European and, indeed, world football.?* Significantly, the international structure of the
European Cup reflected the wider reality of European integration at the time. It was an
international club football competition between the representatives of national federations
which can be studied as an expansion of cross-border trade in football matches. The European

Cup actually reflected the European Economic Community. The European Cup increased the

21 King, The European Ritual, pp. 37-38.
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international trade in football matches but eschewed the radical liberalisation of the market for
labour which would have undermined the international regime of organisation. Therefore as
Anthony King and Andrew Milward has argued, the emergence of the European Cup in the
mid-1950s and its format were consistent with the wider socio-political realities.?? Football was
certainly a business at this time also, therefore, but it took this distinctive international form in
Europe. This international order was extremely successful in promoting European football for
just over 15 years and various commentators were largely enthusiastic about its financial and
sporting benefits. However, from the early 1970s, echoing the wider difficulties faced by the
European Communities, this international basis of organisation became increasingly

problematic and the European Football experienced its own Eurosclerosis.

However, let us back to the story of FIFA again. In 1961, Sir Stanley Rous was elected as the
President of FIFA. During his tenure, football continued to spread with the World Cup
appearing on television for the first time. Rous was a traditionalist in orientation who promoted
the amateurism of the national game and a romantic view of the Greek “Corinthian” values. He
contributed a lot to make the World Cup one of the big international sports events in terms of
worldwide prestige. His tenure was also marked with huge controversy, as he supported the
Apartheid regime of South Africa and proposed to allow them to participate in the football
World Cup, despite having been banned from CAF this caused tensions between Rous and the
other officials and institutional bodies. Meanwhile, Joao Havelange, a Brazilian business
magnate, emerged as the fulcrum around which these swirling political dynamics revolved. In
1971, Havelange launched his campaign to unseat Rous and became the First non-European
FIFA president in 1974. Football historians regard this event as the watershed moment in the

commercial transformation of European nay the world football. According to Professor Paul

22 King, op. cit., p. 40.
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Darby, it signalled a fundamental shift of power, away from the long-dominant but increasingly
outnumbered European membership of the organization and to the numerical majority created
by the proliferation of new national associations from Africa and Asia, following the
Decolonization and national liberation movements.? Havelange’s victory as the FIFA
President clearly underscored the political might of a unified Third World voting bloc in FIFA,
yet the promises (promising more financial and technical support and attention to the African
and Asian nations from FIFA, expanded tournament playing opportunities for national
federations at both the senior and junior levels, along with a modernization of FIFA and its
facilities and etc.) made in mobilizing that group could not be supported by the then FIFA’s
meagre finances. From its near destitution after the Second World War, FIFA up to that point
had survived on the modest and only quadrennial, revenues from the ticket sales for its World
Cup tournament. Thus, making good on the campaign promises would require newer sources
of revenue, opening the door to a new and different emphasis on the commercial expansion of
the sport. It was Havelange who expanded FIFA from a shoestring operation to one which he
claimed, at the end of his reign was worth around 250 billion dollars, which made us to
remember the sublimely cunning man as the modern game’s most influential mover and shaper
in the late Twentieth century. Professor David Goldblatt in his breathtaking research further
qualified this moment and argued that Havelange unquestionably turned the FIFA World Cup
into the premier global sporting spectacular, which was underwritten by the alliance of FIFA

with the global television industry and multinational and transnational corporate sponsors.

The big collaboration between the three men- Havelange, Horst Dassler, and Patrick Nally

effectively sparked the revolutionary commercial transformation of world football.?> The chief

23 paul Darby, Africa, Football and FIFA: Politics, Colonialism and Resistance, London: Frank Cass (2001).
24 David Goldblatt, The Ball is Round: A Global History of Soccer, New York: Riverhead Books (2006), p. 547.
25 Stephen Aris, Sportsbiz: Inside the Sports Business, pp. 166-169.
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executive of Adidas France, Dassler by then, had been involved for some time with football
and other international sports like Tennis, Athletics and so on. He came to support Havelange
as part of his wider ambitions to expand his influence within the world of sport and brought
with him his business partner, Patrick Nally the Englishman who was himself a pioneer (now,
hailed as the Godfather of sports sponsorship) of much of the sports marketing, promotion and
sponsorship activity since the late 1960s. Nally and his company West Nally also restructured
FIFA’s rules and regulations and modernised its commercial structure. In May 1976, FIFA
signed a sponsorship deal with Coca-Cola, the American multimillionaire soft drinks company,
which was claimed and hailed as “...probably the largest single corporate sponsorship of
sport” to the day. Apart from Coca-Cola, the Gillette, and the Seiko were other two chief
sponsors of the 1978 FIFA World Cup in Argentina. Having the Coca-Cola as the key sponsor,
Havelange set about instituting what came to be known as Projects | and 11 from his Presidential
campaign platform, which included providing training lectures and Academies and a world
youth championships tournament for the under-20 players. He also delivered on the promise
of expanded World Cup opportunities by expanding the tournament to 24 teams from 16 in the
1982 FIFA World Cup in Spain. If we compare the scenario with the economic and political
scenario of Europe which was hardly hit by the Stock Market crash of 1973-74 centring Britain,
was suffering from the certain Eurosclerosis; but during that time, the multinational companies
like Coca-Cola of the USA or Seiko of Japan were ready to invest in the ventures of the FIFA
especially the FIFA World Cup, because the Presidential win of a non-European like
Havelange, which shifted the balance of power sufficiently to the Global South as what we call
today, which has signalled a vast transformation in the global geography of football in the half-
century after the Second World War. The investors were to some extent increasingly hopeful
and nervous about the reality of this new geography which they hoped, would be illuminated

with the brilliant silver light and holistically would be hugely beneficial for all. However, at
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the end, the whole scheme hugely benefitted the European football as echoing Anthony King’s
language we can say the European Football was gradually on its own way to overcome its own

Eurosclerosis!

Before, delving into the analysis of further developmental aspects of the European football, we
need to focus on two very crucial aspects separately. They were the impact of the rising media
and television in European football and the impact and the meteoric growth of various sports
goods companies who mainly did business with activities and commodities associated with
various sports (here football is specified), which was growing rapidly in popularity and already
beginning to display the potential to become a great and profitable industry. Stimulated by the
growth of professional forms of sport, the increasing evidence of the existence of a growing
audience for sports events around the Europe nay the world became largely apparent since the
“take-off phase” of the global sport.?® With the rising demand for sports goods and equipment,
among professionals as well as amateurs, a number of sports goods companies began to emerge
in Europe and America as well. In the background of an economic gloom the capitalist
economic system also sought to shift emphasis away from catering for elite forms of
conspicuous consumption and to realize the potential of mass-production techniques it was

necessary to promote varied forms of mass consumption.?’

The Swoosh versus the Stripes?: The Monopoly of the Sports Goods’

Companies:

26 Barry Smart, “Not Playing Around: Global Capitalism, Modern Sport and Consumer Culture”, pp. 113-118.
27 Karl Polanyi, The Great Transformation: The Social and Economic Origins of Our Time, Boston: Beacon Press
(2001), pp. 53-55.
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The multinational companies which subsequently achieved a significant economic and cultural
profile as global sports brands in the post-war Europe mainly included Slazenger, Dunlop, J.
W. Foster & Sons, Converse, Wilson, Gebrlder Dassler Schuhfabrik and the Blue Ribbon
Sports. The Slazenger represents possibly the oldest sporting sponsorship in the world as the
official supplier of tennis balls to the Wimbledon Championships since 1902; later extended
their business in squash, cricket and golf as well. Dunlop has reigned in the early Twentieth
century. Initially it manufactured aeroplane tyres and in due course they also produced a range
of other sports goods like squash and tennis rackets, balls, golf clubs, sports clothing and
footwear. The very popular brand Reebok actually sprang from the J. W. Foster & Sons- an
international reputed brand of making handmade running shoes in the Olympics. In 1979 the
US businessman Paul Fireman secured the North American distribution licence of Reebok and
renamed the company as Reebok USA. The Converse shoe company was very popular in USA
and Europe especially for its famous “All Star” sneaker which was very popular till the 1980s.
Apart from these brands the Gebrider Dassler Schuhfabrik probably has the most unique and
polychromatic history. In Herzogenaurach of Germany, two brothers Adolf Dassler and
Rudolph Dassler has set up a shoe factory cum company naming the Gebruder Dassler
Schuhfabrik in 1920. They produced soft, designer spiked shoes for running, and later for
playing football and tennis. In the 1936 Berlin Olympics, the African-American athlete Jesse
Owens won four Gold medals wearing the Dassler spikes which convinced other athletes and
the trainers around the world of the quality and value of the company’s footwear and
immediately enhanced its reputation. By then, Dasslers has sold over 200,000 pairs of shoes
every year prior to the commencement of the Second World War. During the war, the Dasslers
joined the Nazi party, supporting Der Fuhrer. During the war they predominantly supplied the
Wehrmacht with shoes. In 1943 the shoe production was forced to cease operations and the

company’s facilities and workforce was used to manufacture anti-tank weapons. Following the
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war, the brothers split up in 1947 after relations between them had broken down. Then Rudolf
Dassler formed a new firm that he called Ruda- from Rudolf Dassler, later rebranded as the
Puma. Adolf Dassler also formed company which was formally registered as the Adidas AG
the three stripes trademark (from his nickname Adi), in 1949. Subsequently, both companies

established a significant share of the global sports goods market.

Adidas monopolized the sports footwear business in Europe and the USA until the mid-1980s.
Horst Dassler, the only son of Adi Dassler, also has been able to recognize the immense
commercial potential of sport and the prospect of building partnerships between sports
federations and commercial corporations which are keen to promote their brands through the
sponsorship of sports events. Therefore, he founded the International Sport and Leisure (ISL)
in 1982 which was the first global marketing company dedicated to exclusively to the sports
events, which soon acquired the global marketing and television rights to the Olympic Games,

the World Athletics Championships and the FIFA World Cup respectively.

In the course of the 1980s, however, Adidas faced growing competition as there was a rapid
growth in market share of Reebok and, more significantly, Nike, the American sports goods
company which was established in 1962. In 1968 the company changed their name as Nike
from Blue Ribbon Sports to commemorate the nomenclature of the Greek goddess of Victory.
By 1990 Nike had overtaken Adidas in global sales of sports footwear. The purchase of the
Converse in 2003 increased Nike’s share of the global sports shoe market and strengthened the
range of its brand name. Adidas’s subsequent acquisition of Reebok in 2006 was part of its

global strategy to make up ground on Nike and their “clash” is still going on.
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The sports brands and their commercialization of the sports complex since the late 1970s have
been a prominent feature of the global sports events. The logos and crests of the sponsors of
certain tournaments promoting their brands through sports events and the sports star
endorsement are a routine part of the landscape of sport, adorning the walls of stadiums, the
perimeter of playing areas and arenas, the clothing worn by players and the equipment that is
used, as well as influencing the titles of television sports programmes. As competition between
the brand corporations for a bigger share of the global market for sportswear, sports goods and
equipment became increasingly intense in the late twentieth century, so was the recognition of
the value of association with sports events and sporting figures grew. Companies like Nike,
Adidas and Puma increased their investment and elevated the sports stars to the status of
celebrity figures and global icons by virtue of the enhancement their public profiles received
from involvement in intense commercial endorsements and advertising campaigns targeted at

a growing consumer market.?®

The New Paradigm of Sport-Media Nexus & The Maaqic of the Electronic

Box Office:

From the late nineteenth century, the development of modern professional sport has been bound
up with a succession of communications media that have reported on the sporting events and
about the news, deeds and updates of the sports participants. The growth in the global television
coverage and the increasing commercialization of sports has provided the multinational

corporate sponsors of sports events with a compellingly persuasive platform to achieve a global

28 Barry Smart, The Sport Star: Modern Sport and the Cultural Economy of Sporting Celebrity, London: Sage
(2005).
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profile for their brands as Barry Smart, in his research has shown. The press, radio and
television by the late Twentieth century have not only communicated information and images
about sport to the supporters and fans; they have also served to promote sport to a much wider
public. They have increased its popularity and made the names and, in the case of the visual
media, the faces of sporting figures known even to those people who have little interest in any
kind of sports. From the mid-twentieth century television broadcasting media have created a
cultural-commercial force field that has radically transformed sport. The FIFA

World Cup tournament was televised for the first time in 1954.

David Halberstam argued that the process of the globalization of sport accelerated with the
development of television technology, especially after the establishment of the Entertainment
Sports Programming Network (ESPN) in 1979 which first exploited the television transmission

potential of channel space on communication satellites.

Havelange, Dassler and Nally also have been able to anticipate the importance of the
broadcasting media and as the result, Dassler specialized in buying the media rights through
his company ISL from the FIFA sold them again to broadcasters worldwide. As a result of
those Subsequent television broadcasting deals followed- there was a horizon of expanding
broadcasting rights, advertising and sponsorship sales which actually fuelled the commercial
transformation of the world football. Actually what Havelange, Nally and Dassler has created
with the FIFA/Coca-Cola deal was an initial template which gradually elaborated as well as

successfully expanded into a more coherent model for the commercial development of any
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contemporary sport, what Nally himself would describe as “...the blueprint for everyone who

wanted to try and bring money into international federations.””?°

Professor Alan Tomlinson, Richard Holt and others have demonstrated crucial junctures in the
global history of broadcasting football and other sports in Europe and beyond. They have
demonstrated that, the Cold War and the broadcasting of sport on mainly state-controlled
terrestrial television went hand-in-hand until the late 1980s. Then there was a sharp break
around the 1990s which marked the beginning of the second phase which began with the
collapse of the Soviet Union, creating new democratic regimes throughout Eastern Europe.
This dramatic ideological and political change coincided with a remarkable technological
breakthrough in satellite broadcasting. A transnational and global market for European sport,
especially football, suddenly unfolded its span, even in the pockets of the farthest corners of
Eastern European regions. As a result, this new °‘electronic box office’ provided an
unprecedented access to the high performance sport and generated vast income flows across

the national frontiers of Europe to the media broadcasters.

Apart from that, it was earlier mentioned that the global popularity and proper economic
marketing potential of the successful sport performers would render national borders and
differences of language, custom, and culture commercially irrelevant. The establishment of the
International Management Group (IMG) by Mark McCormack in 1960s was largely considered
to have changed the face of professional sport, but as Barry Smart demonstrated it was the

media and the television in particular which have significantly raised the global profile of

2% John Sugden & Alan Tomlinson, FIFA and the Contest for World Football: Who Rules the Peoples' Game?,
Cambridge: Polity Press (1998), p. 87.
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commercially sponsored sport, enhancing its popularity by presenting it to the world with an

increasingly spectacular ‘face’.>°

The Transformation of European Football during the late 1980s and 1990s:

Let us take the example of the club football sector of Britain to understand the contours of the
transformation of European football during the late 1980s and 1990s. According to Professor
Stefan Szymanski and Anthony King, while FIFA’s mid-1970’s commercial turn expanded
across the 1980s, the English football was in the grips of long-term economic decline and
stagnation marked by decreasing attendances and ticket sales across the entire post-war
period.®* Apart from that most clubs opposed live television coverage of regular Football
League matches fearing that it would reduce match attendance, hence the broadcast of live
matches in England was impossible until 1983 and, even by then, only in restricted numbers.
In resisting television coverage, many clubs failed to understand (even from FIFA’s example)
that televised sport was not necessarily a substitute for stadium viewing, rather it was in fact, a
different concern. By the mid-1980s, some English football clubs were pushing for expanded
broadcasting coverage of their matches, with the top clubs threatening to leave the existing
league structure unless new broadcasting deals were signed and, equally important unless the
revenues from those deals were distributed disproportionately to their benefit. The true
commercial transformation of English football was effected in the early 1990s, emerging from
a particular conjuncture of forces pushing for change. In the wake of a series of fan and stadium

disasters in England and abroad and a resulting ban on English clubs playing in Europe- the

30 Barry Smart, “Not Playing Around: Global Capitalism, Modern Sport and Consumer Culture”, pp. 123-124.
31 Anthony King, “Thatcherism and the Emergence of Sky Television”, Media, Culture & Society, Vol. 20, Issue 2
(1998), pp. 277-293.
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reports of the two national football league associations outlined suggestions for the
reorganization and revitalization of the game. The British Government’s “Taylor Report”
demanded the major stadium renovations to improve crowd safety and management. In 1992
the entire “First Division” of the English clubs left the Football League, to create the new
English Premier League under the nominal undertaking of the Football Association. The new
Premier League was immediately benefitted from the recent consolidation of the media Barron
Rupert Murdoch’s BSkyB satellite firm, which won the first auction of television rights for the
incipient league. The media rights sales have created seismic shifts in the organization and
operation of English football. There was also an immediate spike in the club revenues generated
from the broadcasting rights. Apart from that, there was a very fundamental tendency of
financial polarization. The sheer absence of a strict parent body actually diminished the idea of
a more equitable redistribution of resources to all member clubs. Rather the polarization
occurred across divisions of play within England as well as within the Premier League as a
constellation of increasingly powerful and wealthy clubs emerged. There was this certain
phenomenon- leagues within a league, which could only be fully understood by situating those

clubs within the context of the new leading edge of commercial football in Europe.®?

The similar kinds of changes were also being affected across the other “Big Four” European
football leagues (Spain, Italy, Germany, and France) during the late 1980s as the television
broadcasting markets were opened to for-profit firms through the media deregulation across
the continent. British and European clubs had long played in pan-European club competitions
organized by UEFA, but even as those competitions had become somewhat more lucrative in
the 1980s, their economic significance remained muted. From the context of European media

deregulation, a number of influential club owners- most notably Italy’s Silvio Berlusconi,

32 King, The European Ritual, pp, 103-109.
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operating as both the owner of the famous Italian club AC Milan and the billionaire media
magnate he put on increasing pressure on UEFA to reform and opted for more intense
monetization of the European club championships.® As a result between 1992 and 1994 when
UEFA changed the name from the UEFA European Cup to the new UEFA Champions League
which was clearly demarcated with new branding, new qualifying structure and playing slots,
yielding to the large clubs’ collective demand for more guaranteed playing opportunities in an
increasingly lucrative European context. The transformation itself highlights the aspect of
UEFA’s role which it emphasises least: that is to say, borrowing Professor Szymanski’s term,
its activity as an “impresario” (like the activities of EEC or the EU in European politics!) in
promoting European football as a brand. This is a role, of course, that UEFA has carried out
with a good deal of success. As Anthony King has argued, the Champions League has been
carefully positioned as a “classic” brand by UEFA in conjunction with its commercial partner,

Television Event and Media Marketing team.*

The Bosman Ruling & the French Exception & the Muscle Exodus:

During the deregulatory epoch, in European football, the so-called Bosman ruling of 1995
constituted a critical moment of legislative change as Anthony King has argued. The decision
banned restrictions on foreign EU players within national leagues and allowed players in the
EU to move to another club at the end of a contract without a transfer fee being paid. The ruling
was made in a consolidation of three separate legal cases, all involving the Belgian player Jean-

Marc Bosman. Prior to the Bosman ruling, professional clubs in some parts of Europe were

33 King, The European Ritual, pp, 103-109, 112, 140-144, 257.
34 John Sugden & Alan Tomlinson, FIFA and the Contest for World Football: Who Rules the Peoples' Game?, p.
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able to prevent players from joining a club in another country even if their contracts had
expired. The Bosman ruling meant that players could move to a new club after the termination
of their contract without their old club receiving a fee. Players can now agree a pre-contract
with another club for a free transfer if the players’ contract with their existing club has six
months or less remaining. The Bosman ruling also prohibited domestic football leagues in EU
member states, and also the UEFA, from imposing quotas on foreign players to the extent that
they discriminated against nationals of EU states. At that time, many leagues placed quotas
restricting the number of non-nationals allowed on member teams. Also, UEFA had a rule that
prohibited teams in its competitions, namely the Champions League, Cup Winners Cup and
UEFA Cup, from naming more than three or four “foreign” players in their squads for any
game. After the ruling, quotas could still be imposed, but only used to restrict the number of

non-EU players on each team.

But the effect of Bosman ruling was multifarious. In case of France, the most important impact
has been the increased mobility of French-qualified players, a phenomenon that is particularly
significant in the national team squad. The French club football continued to be “held back” by
longstanding handicaps such as the relative lack of well-supported, traditionally wealthy clubs

based in urban, industrialised centres.

Holistically, the Bosman ruling opened the football labour market to greater player free agency
and it also precipitated the one and the same dynamic of economic polarization, which was
already being observed in England and other national leagues by greatly increasing the
competition and the clubs’ ability to pay for playing talents. Anthony King has demonstrated
that how as a result an “emergent network of large clubs” increasingly pulled further away

from their peers in their own national leagues and within the Champions League itself. Also
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they became mobilized for further commercial expansion with less redistribution of those
monies to lower divisions of play or to the lower-ranked and less powerful clubs playing within
the Champions League. In a single legislative stroke, the principles of the national sovereignty
and the separation of national markets which were a prime feature of the international regime
were replaced. The Bosman ruling instituted a new transnational order in which there was an
open European market for players where national boundaries were becoming irrelevant.® It

also destabilized the fixed notion of a particular nation and its territoriality.

Another phenomenon, whose temporality more or less tangentially touched with that of the
Bosman ruling, was the phenomenon of the muscle exodus from Africa towards the European
clubs. One of the key features of the increased trading in African football labour since the
1990s, was the establishment of the European football “academies” in Africa. These academies
played the role of the entrepot of the transition of African footballers to Europe as to utilise the
strength, skill and labour of the young African talents as cheap recruits to meet up the
increasing financial pressures of the football clubs and the role of football academies in this
process as a form of neo-colonial capitalist exploitation and impoverishment of the developing
world by the developed world. This is continued till the day.3® On the whole it also denotes the
bi-directional transaction between the Global North and the Global South in terms of the
football economy, rather than a unidirectional one. In the late 1990s, the nation did not fully
disappeared as a social solidarity or as an emotive form of identification in football, but the
growing significance of the big clubs has mutated that. Thus, the sovereignty of the national
and international federations became not completely irrelevant but has undergone rapid

renegotiations. The National communities were changing in the face of globalisation. As

35 King, The European Ritual, pp. 69-85.
36 paul Darby, Gerard Akindes & Matthew Kirwin, “Football Academies and the Migration of African Football
Labor to Europe”, Journal of Sport & Social Issues, Volume 31, No. 2 (May 2007), pp. 143-161.
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solidarities at local levels are becoming relatively more important than in the past, national

identities and the cultural significance of national teams have begun to change as well.

Drawbacks and Contradictions:

There have been certain serious drawbacks and flaws within the football structure of Europe

which have been completely reshaped by the last four decades of the Twentieth century.

Sexism:

Sexism and homophobia has been an old disease of the completely male dominated arena of
the European football. This is the main reason for which the women’s football has been ignored
for a large time by the topmost authorities of the European football. Even the erstwhile FIFA
President Sepp Blatter, has been on record more than once insisted that women players have a
duty to look more ‘feminine’ to break football into new markets! This probably tells the whole
story of the negligence. The same neglect is applicable for the other sexual minorities as well,
unfortunately. As scholars have pointed out, women’s football has deliberately been victims of
legal prohibitions, national bans, socio-cultural stigma, homophobia, objectification and
sexualisation. The gender disparity has largely been amplified over the last three decades of
the Twentieth century. The picture started changing slightly from the 1990s. In 1991, FIFA
officially organised the first Women’s World Cup which was held in China. Apart from that

some gradual shifts have been seen only. Still the women suffer from the problems of less
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importance apparently, less opportunity, less wage, lack of administration. The girls has long

way to go!

Racism, Localism and Communalism:

The rise of the New Right in Europe can ultimately be traced to globalisation and the increasing
dominance of the free market. Deregulation has opened borders and encouraged population
movement (there has been large scale immigrations in numerous pockets of Europe since the
Second World War) as economic opportunities disappear in certain regions while appearing in
others. The uncertainty created by economic liberalisation has encouraged the development of
more exclusive social groupings which are better able to defend themselves from the
dislocating forces of globalisation. Many social groups, especially those whose culture and
livelihood were secured by the Fordist regime of regulation, have employed ‘race’ as a means
of sustaining their group’s cultural and economic position. They have often appealed to the
grand notions of a White Europe and ethnically pure nationhood.3” Anthony King has
demonstrated that the new geography of European football has been countered by intense
discrimination which partly reflected the processes of uneven development engendered by
deregulation. The erstwhile national communities has also undergone a profound
transformation, they have been commercialized in the post-Fordist era and thus, been

reformulated along the lines consistent with deregulation and the growing power of the market.

37 Stephen Castles, “Migration and Minorities in Europe. Perspectives for the 1990s: Eleven Hypotheses” in
John Solomos and John Wrench (eds.) Racism and Migration in Western Europe, Oxford: Berg (1993), pp. 17-
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As football mirrored the socio-political realities and it also played as an escape route to the
harsher reality, such White supremacist insecurities took blatant and violent forms and there
have been numerous instances of verbal racial slurs, slangs, throwing bananas and chanting
monkey towards the players who are mostly hailed from black origins and ethnic minorities.
UEFA has also explicitly rejected racism and xenophobia. But unfortunately, UEFA’s policies
towards anti-racism have been closely related to their marketing of the game where they wanted
to increase rather than to limit the market. The clubs and the football federations also have
consistently turned a blind eye to racist activity for fear that public campaigns against racism
would maculate the image of the game which would reduce commercial value in the European

market.

Conclusion:

We started our investigation by posing the question that what was the exact nature of the rapidly
transforming modern European football between the decades of 1960 and 2000. Was it
essentially became the ritual sublimation of global capitalism and has lost its playful character
and if its professional practice has become merely a financially significant global business only.
In the above investigation we are able to find that without the contribution of the corporate
capitalist multinational and transnational actors and agents, the transformation of the European
football and the form it has acquired today was utterly impossible. Also there are certain similar
tendencies between both the phenomena. However, it is worth mentioning that despite the rapid
commercialization and being awash with capital, the modern football industry only retains an
appearance of the capitalist phenomenon, whereas in its essence, there is not much trace of the

latter. The football industry cannot generate profit from its surplus value and is therefore more
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a surrogate form of capitalism that aligns very well with the current parasitic state of present
day capitalism dominated by the political economy of speculation and debt.*® However, it is
also true that despite all that formulation the ethos, the sporting ethics, the enthusiasm, the
passion, the glory, the laws of the game remained unchanged and doubtlessly it has been able
to retain its glory of being The Beautiful Game- el Jogo Bonito. Therefore it is perfect to
compare the phenomenon of the modern European football as an ever-swinging pendulum
which continuously oscillates in between these two ends. Legendary cricket-writer C. L. R.
James once asked, “What do they know of cricket that only cricket know?” to demonstrate the
social significance of cricket by altering Kipling’s famous comment about England. Following
our discussion on football as an integrated social space and the intense relation between
football, the European society and the history, we can also pose a query following the footprints

of the Master, “What do they know of Europe, who nothing of Football know?***
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